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Summary Inflation : All Income Households, June 2025 (2018=100)
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P E R C E N T
1.91.9
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Milk, Other Dairy 
Products, and Eggs

FOOD INFLATION (%) : MAY and JUNE 2025

Fish and Other Seafood Ready-Made Food and 
Other Food Products n.e.c.

2.5
-1.6

3.7

0.7

13.2

-11.2
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This means that a basket of goods and services in 2018 
had an average increase in price of about 27.9 percent 

by May 2025.

The Purchasing Power of the Peso is 78 centavos, which
means that the value of PhP 1.00 in 2018 is only worth 

PhP 0.78 in May 2025.
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CONSUMER PRICE INDEX (CPI) PURCHASING POWER OF PESO (PPP)

price index
0.780.780.78

peso

3.8

HEADLINE INFLATION IN CALABARZON
2025-0400-IN31

10.9

16.1
-9.4

10.8

0.7

9.3

4.6

3.7

13.4

9.7

5.9

-1.8

2.7

MAY 2025 : 2.62.6
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decreased 
relative to
May 2025 

Inflation

Food and Non-Alcoholic
Beverages

1.6
percent

Health

2.8
percent

Restaurants and 
Accommodation 

Services

2.1
percent

Personal Care and
 Miscellaneous Goods 

and Services

2.4
percent

same as 
May 2025 

Inflation

Furnishings, Household 
Equipment, and Routine
Household Maintenance

2.0
percent

Financial Services

0.0
percent

increased
relative to
May 2025
Inflation

Alcoholic Beverages
and Tobacco

3.2
percent

Clothing and Footwear

2.2
percent

Housing, Water, Electricity, Gas,
and Other Fuels

3.5
percent

Transport

-1.6
percent

Information and 
Communication

0.2
percent

Recreation, Sport, 
and Culture

percent
2.3

Education 
Services

percent
7.2


